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Dear Ms. Johnson: 

Citigroup, one of the largest U.S. financial services holding companies, respectfully 
submits these comments in response to the Federal Reserve Board's (the "Board's") proposed 
amendments to the open-end credit rules of Regulation Z, 12 C.F.R. § 226 (2007), the 
implementing regulation of the Truth in Lending Act ("TILA"), 15 U.S.C. §§ 1601-1666 (2000 
& Supp. IV 2005), as those amendments were published in the Federal Register on June 14, 
2007. 

A. Introduction 

Citigroup has been on record for several months now as welcoming and strongly 
supporting the general sweep of the Board's proposed amendments to Regulation Z's open-end 
credit rules. We know how difficult it can be for consumers to understand credit card 
disclosures. We believe that all credit card issuers should aim to have materials that describe 
their products clearly, accurately, and fairly. We believe the Board's proposal will help issuers 
achieve those goals. Its Schumer box enhancements and new account-opening disclosure table, 
among other innovations, moves credit card disclosures toward the model of food labeling, 
where consumers can get all the information they need in simple, easy-to-use, uniform terms. 
This will better allow consumers to compare one product readily to another and more easily 
understand the details of their accounts. 

In fact, we at Citi have already been working diligently to improve and simplify our 
disclosures in ways consistent with the Board's proposal. In 2005, for example, we added a 
"Facts About Rates and Fees" summary at the beginning of our card agreements. This year we 
have begun to introduce new versions of our basic card agreement and Schumer box that 
simplify their language to an 8l grade reading level. We have also begun to roll out a 
substantially revised periodic statement that emphasizes the information our customers told us 
was most important to them. At Citi, we are proud that our disclosures were the only real world 


