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Finance companies are important providers of credit
to households and businesses. For households, they
originate loans and leases to finance the purchase of
consumer goods such as automobiles, furniture, and
household appliances; they also extend personal cash
loans and loans secured by junior liens on real estate,
such as home equity loans. For businesses, they
supply short- and intermediate-term credit (includ-
ing leases) for such purposes as the purchase of
equipment and motor vehicles and the financing of
inventories.t

With roughly $1 trillion in financial assets as of
mid-2000, the finance company sector occupies an
intermediate position among the sectors that typically
lend to households and businesses: In terms of assets,
it is more than twice as large as the credit union
sector, about the same size as the thrift sector, but
only about one-fifth as large as the commercial bank-
ing sector. The approximately 1,000 companies that
make up the sector (down from about 1,200 in 1996)
range in size from very small to very large and
include the ““captive” subsidiary finance companies
of motor vehicle manufacturers. The companies tend
to be diversified, with more than 90 percent of the
sector’ s assets as of mid-2000 held by companies that
did not concentrate in any one type of receivable. The
larger firms are more likely to be diversified; of the
small firms that specialize, most focus on short- and
intermediate-term business receivables. The sector is
quite concentrated, and has been for some time, with
the twenty largest companies accounting for more
than two-thirds of total receivables (see box ““Indus-
try Concentration™).

The Federa Reserve System has surveyed the
assets and liabilities of finance companies at roughly
five-year intervals since 1955. The surveys provide

1. For this article, finance companies are defined as financial
institutions—other than commercial banks, credit unions, savings and
loan associations, cooperative banks, or savings banks—the majority
of whose assets are in one or more of the types of accounts receivable
described above. (An “account receivable’” sometimes referred to
as simply a receivable, is a balance due from a debtor on a current
account.)

benchmarks for the System’s monthly report on the
outstanding accounts receivable of finance compa-
nies and provide a comprehensive update on these
companies sources of funds. This information in
turn becomes an important input to the estimates of
total consumer credit and the U.S. flow of funds
accounts produced at the Federal Reserve Board.
Summarized in this article are the results of the most
recent survey, which collected finance company
balance sheet information as of June 30, 2000.
(Details on sampling procedures are given in appen-
dix A, and complete balance sheet data are provided
intable B.1.)

FINANCE COMPANY RECEIVABLES

The total value of receivables owned or securitized
by finance companies increased nearly 50 percent
between 1996 and 2000, or approximately 11 per-
cent a year on average (table 1).2 The gain occurred
against a backdrop of brisk economic expansion,
with nominal gross domestic product increasing at
an average annual rate of about 6 percent over the
period. Business lending remained the largest major
line of activity, accounting for just under half of all
receivables. There was apparently some shift between
the other two major lines of activity, however. The
share of total receivables accounted for by consumer
lending and leasing declined 2 percentage points (to
39 percent); that decline was matched by a compa-
rable rise in the share accounted for by real estate
loans (to 17 percent). With most real estate receiv-
ables at finance companies being home equity loans,
this shift may indicate that households have been
substituting lower-cost, collateralized home equity
loans for high-cost, uncollateralized consumer loans
as asource of credit.

Finance companies sometimes securitize their
loans by pooling them and selling them to a
bankruptcy-remote entity, which then sells securities
backed by the revenue stream generated by the
loans.® A securitized loan is removed from the

2. Unless otherwise noted, all statistics cited are as of June 30 of
the year indicated.

3. A “bankruptcy-remote” entity is one whose assets will not enter
receivership if the originating finance company declares bankruptcy.
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Industry Concentration

Overall, concentration in the finance company industry
was about unchanged between the 1996 and 2000 sur-
veys, marking a break in the steady trend toward consoli-
dation seen in earlier surveys. Total receivables at the
twenty largest firms (based on total net assets) repre-
sented 69 percent of total industry receivables in mid-
2000, compared with 70 percent in mid-1996 (table).

Owned business receivables became markedly less
concentrated, with the twenty largest firms accounting for
11 percentage points less of all such receivables in 2000
than they had four years earlier. The underlying data
suggest that the shift in owned business receivables
toward smaller firms was attributable primarily to a siz-
able decline in the concentration of business (non—motor
vehicle) equipment receivables. As smaller companies
are less likely than large ones to identify themselves as
diversified, the decline in the concentration of owned
business equipment receivables may suggest that special-
ization has become an increasingly efficient way of pro-
viding funds for this type of investment.

The other major components of finance company
receivables became more concentrated between 1996 and
2000. The shares of owned consumer and real estate
receivables accounted for by the twenty largest firms
moved up 3 percentage points and 4 percentage points,
respectively. The concentration of securitized receivables
rose sharply, with the share of the twenty largest firms
12 percentage points higher in 2000 than in 1996. The
concentration of securitized receivables also rose impres-
sively between the 1990 and 1996 surveys. The upward
trend suggests that the relative attractiveness of the prod-
ucts of the larger securitization programs has risen over
time, possibly because investors have increasingly associ-
ated these more-established programs with lower risk.

Total receivables at finance companies, by category,
June 30, 1996 and 2000

Billions of dollars except as noted

Twenty largest finance companiest

All finance Share of all
Category companies Amount fi n:;\gccg \(;gﬁgsmy
(percent)

1996 | 2000 | 1996 | 2000 | 1996 | 2000

Total ............ 7491 11196 5249 7703 701 688
owned .......... 626.7 9215 4591 6399 733 694
Business 305.7 4419 1945 2320 636 525

Consumer .....| 2406 321.8 2035 2818 846 87.6

Red estate ....| 804 1577 611 1261 76.0 79.9
Securitized ...... 1224 1981 658 1304 538 65.8
MEmO

Total net assets ..| 8154 1,259.0 6159 9625 755 76.4

1. Based on total net assets.

1. Tota receivables at finance companies, by category,
June 30, 1996 and 2000

Amount Growth,
(billions 1996 to 2000 Shf";g‘c’;}t‘;‘a'

Category of dollars) (percent)

Cumu- | Average

1996 2000 Eive || & 1996 2000
Total ............ 749.1 11196 495 10.6 100.0 100.0
Owned .......... 626.7 9215 470 10.1 83.7 82.3
Securitized ...... 122.4 198.1 61.9 12.8 16.3 17.7
Business ......... 341.3 5025 47.2 10.2 45.6 44.9
Owned ........ 305.7 4419 445 9.6 40.8 395
Securitized ....| 35.6 60.6 70.2 14.2 4.8 54
Consumer ....... 303.9 431.8 421 9.2 40.6 38.6
Owned ........ 240.6 3218 338 75 321 28.7
Securitized ....| 63.3 1100 73.6 14.8 85 9.8
Read estate . ...... 103.8 1853 785 15.6 139 16.6
Owned ........ 80.4 157.7 96.3 18.4 10.7 14.1
Securitized ....| 235 275 174 41 31 25

Norte. In this and subsequent tables, details may not sum to totals, and
calculations may not yield the percentages shown, because of rounding.

finance company’s balance sheet, although the com-
pany typically continues to collect the service pay-
ment and would bear the cost of a default.t
After rising rapidly in the early 1990s, when securi-
tization was a relatively new practice, the propor-
tion of finance company loans that was securitized
increased only moderately in the late 1990s, from
16 percent in 1996 to 18 percent in 2000.

Business Receivables

Finance companies owned or had securitized
$503 hillion in business receivables as of June 30,
2000, accounting for roughly 8 percent of total non-
financial business credit and close to 22 percent of
short- and intermediate-term business credit (table 2).
Between 1996 and 2000, finance company business
receivables increased at an average annual rate of
10 percent, approximately matching the rates of
growth of alternative sources of short-term business
finance, such as bank loans, and longer-term instru-
ments, such as corporate bonds and mortgages. As a
result, finance companies maintained their share of
the market for nonfinancial business credit over the
intrasurvey period.

Finance companies appear to be an important
source of funds for small businesses—firms with

4, In most securitization deals, finance companies retain the
““excess spread”’ —the difference between the yield on the loans and
such expenses as the investor coupon, servicing fee, and losses associ-
ated with defaults. As a result, they typically retain the credit risk of
securitized portfolios.
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2. Credit to nonfinancial businesses from all domestic sources, by instrument, June 30, 1996 and 2000

Amount Growth, 1996 to 2000 Share of category Share of total
(billions of dollars) (percent) (percent) (percent)
Instrument

1996 2000 | Cumulative Aa‘l’ﬁge 1996 2000 1996 2000
All credit market instruments .............. 4,276.2 6,337.4 48.2 10.3 100.0 100.0 100.0 100.0
Short- and intermediate-term instruments .. ... 1,598.8 2,333.2 459 9.9 100.0 100.0 374 36.8
Bank 10aNS N.E.C. ..vvvviviiiiiieiaaaaens 835.0 1,2355 48.0 103 52.2 53.0 195 195
Other loans and advances ................. 582.0 800.8 37.6 8.3 36.4 34.3 136 126
Finance company receivables ............ 341.3 502.5 47.2 10.2 21.3 215 8.0 7.9
Commercial paper ............c.oooiiiinnns 181.7 296.8 63.3 131 11.4 12.7 4.2 4.7
Long-term instruments ................c..ooun 2,677.4 4,004.3 49.6 10.6 100.0 100.0 62.6 63.2
Corporate bonds .............cooviiiiinnt 1,405.0 2,144.5 52.6 11.2 525 53.6 32.9 338
MOrgages .......oovvveiii i 1,135.3 1,706.4 50.3 10.7 424 42.6 26.6 26.9
Municipal securities ....................... 137.1 153.4 119 2.8 51 38 3.2 24

n.e.c. Not elsewhere classified.

fewer than 500 employees. In 1998, about 14 percent
of all small businesses, and roughly 30 percent of
small businesses with more than 100 employees or
annual sales totaling more than $10 million, used
finance companies for loans, leases, and financial
management. Small businesses used finance compa
nies mainly for motor vehicle loans and capital
leases, areas in which finance companies specialize.
Small businesses were only slightly less likely to use
afinance company than acommercia bank to finance
their motor vehicle purchases and were equally likely
to use a finance company or a commercial bank for
their capital leases.>

Although the overall importance of finance com-
panies in the business credit market apparently
remained stable between 1996 and 2000, there were
a few shifts in the composition of finance company
business lending. These shifts included movements
from owned toward securitized equipment loans,
from business financing for investment in equipment
and motor vehicles toward other types of business
finance, and from loans to purchase business motor
vehicles toward leases.

Equipment Finance

Loans and leases for business equipment (other than
motor vehicles) accounted for close to 60 percent of
total finance company business receivables in 2000
(table 3). Such funding typically supports business
investment in such items as construction equipment,
aircraft, and computers and other office machines.

5. Marianne P. Bitler, Alicia M. Robb, and John D. Wolken,
“Financial Services Used by Small Businesses: Evidence from the
1998 Survey of Small Business Finances,” Federal Reserve Bulletin,
vol. 87 (April 2001), pp. 183-205.

Although the growth of equipment loans and leases
tends to be correlated with the growth of business
investment in equipment, finance company equip-
ment loans and leases expanded at an average annual
rate of 9 percent between 1996 and 2000, somewhat
less than the 11 percent average annual increase in
investment in business equipment and software
(excluding motor vehicles) over the period. For com-
parison, commercial paper and commercia and
industrial loans extended by commercial banks—
other sources of short- and intermediate-term busi-
ness debt that may be used to finance equipment
investment—rose at average annual rates of 13 per-
cent and 12 percent, respectively, over the period.

Equipment leases, which account for the lion's
share of equipment receivables at finance companies,
increased at an average annual rate of about 9 percent
between 1996 and 2000.6 Despite the considerable
size of their equipment lease portfolios, finance com-
panies as awhole generally keep these receivables on
their balance sheets rather than securitize them.
Indeed, only about 3 percent of equipment leases
were in securitized pools in 2000. Nonethel ess, some
small finance companies securitize a large portion of
their equipment lease portfolios.

Overall, equipment loans rose at an average annual
rate of 8 percent between surveys. Although securi-
tized equipment loans increased much faster (34 per-
cent annually), they continue to account for only a
small share of total equipment receivables—about
6 percent in 2000.

6. Most equipment and business motor vehicle leases extended by
finance companies are capital leases. Most capital |eases are quite long
relative to the useful life of the leased item, and athough the finance
company retains the title to the item during the leasing period, lease
payments are generally applied toward its eventual purchase. In this
way, leases are similar to equipment and business motor vehicle loans.
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3. Business receivables at finance companies, by category, June 30, 1996 and 2000

Amount Growth, 1996 to 2000 Share of category Share of total
(billions of dollars) (percent) (percent) (percent)
Category
1996 2000 | Cumulative Aa‘l’ﬁge 1996 2000 1996 2000
Total .. 341.3 502.5 47.2 10.2 100.0 100.0 100.0 100.0
EQUIPMENt ... 205.0 289.9 414 9.1 100.0 100.0 60.1 57.7
L@3SES ..o 141.9 2034 433 94 69.2 70.1 416 40.5
OWNED ...t 137.9 196.9 42.8 9.3 67.3 67.9 404 39.2
Securitized 4.1 6.4 58.0 12.1 2.0 2.2 12 13
Loans ............coiiiiiinn . 63.0 86.6 37.3 8.3 30.8 29.9 18.5 17.2
owned ..........oveiniinn .. 58.2 70.7 21.6 5.0 284 244 17.0 14.1
Securitized . 4.9 15.8 225.0 343 24 55 14 31
Motor vehicle 89.2 105.9 18.8 44 100.0 100.0 26.1 211
Wholesaleloans ............cooevvinnnnn, 545 65.0 19.2 45 61.1 61.3 16.0 129
OWNEd ... 323 385 19.3 45 36.2 36.4 9.5 7.7
Securitized ........oiiiiiiiii 222 26.4 19.0 45 249 25.0 6.5 5.3
Retail ... 34.7 41.0 181 43 389 387 10.2 8.2
26.9 22.8 -152 -4.0 30.2 215 7.9 45
25.0 19.9 -20.4 -55 28.1 18.8 7.3 4.0
1.9 2.9 53.8 11.4 21 2.7 .6 .6
7.8 18.2 133.7 23.6 8.7 17.1 23 3.6
7.8 15.8 103.1 194 8.7 149 23 31
* 24 C. . * 22 * 5
Other ... 47.1 106.6 126.4 227 100.0 100.0 138 212
OWNEA ..ot e e 44.6 100.0 124.2 224 94.7 93.8 131 19.9
SecUrtized ... 25 6.6 164.9 27.6 5.3 6.2 7 13
* Negligible. ... Not applicable.

Wholesale Motor Vehicle Finance

Wholesale motor vehicle loans, which are supplied
mainly by the captive subsidiary finance companies
of motor vehicle manufacturers, are typicaly used
by automobile dealers to finance their inventories
(an activity known as floor-planning). Receivables
at finance companies from this activity increased
roughly 5 percent ayear between surveys, to $65 bil-
lion in 2000. As a proportion of total business receiv-
ables, however, wholesale motor vehicle loans fell
from 16 percent to 13 percent. About 40 percent of
wholesale automobile loans were securitized, almost
exclusively by the captive financing arms of the Big
Three automakers (Chrysler Financial Corporation,
Ford Motor Credit, and Genera Motors Acceptance
Corporation).

The growth between 1996 and 2000 of wholesale
motor vehicle loans extended by finance companies
tracked the growth of inventories at automobile
dealers quite closely (chart 1). The rates of growth
remained stable until mid-1998, when automobile
sales surged. At that time, dealers increased their
inventories sharply in order to keep their days sup-
ply of vehicles roughly constant, and they stepped up
their borrowing to finance the increase.

Business Retail Motor Vehicle Finance

Finance companies also provide credit for the retall
sale to businesses of passenger cars and commercial

vehicles such as trucks, buses, taxicabs, and truck
trailers. Between 1996 and 2000, retail motor vehicle
receivables at finance companies increased an aver-
age of 4 percent annually, generally mirroring the
expansion of business investment in automobiles and
trucks. There has been a clear trend in business retail
motor vehicle financing toward leasing. The business
retail motor vehicle lease portfolios of finance com-
panies expanded an average of almost 24 percent
annually between surveys, and in 2000 leases
accounted for just under half of al business retail
motor vehicle financing by finance companies. In
contrast, finance companies’ retail motor vehicle loan
portfolios declined an average of 4 percent a year
between surveys.

1. Wholesale motor vehicle lending by finance companies,
19962000

Percent change from twelve months earlier

Inventories at motor vehicle dealers

o+ o

(4]

Wholesale motor vehicle loans
\ | | | | |

1996 1997 1998 1999 2000

NotE. The data on inventories are from the U.S. Census Bureau.
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Other Business Receivables

“Other business receivables” include commercial
accounts receivable, factored commercial accounts,
floor-plan loans to dealers in non-automotive goods,
and small cash loans to businesses and farms.”
Financing in this category rose rapidly between 1996
and 2000, increasing from about 14 percent of tota
business receivables at finance companies to roughly
21 percent. However, little quantitative information
is available to determine which types of business
receivables accounted for the gain.

Consumer Receivables

The consumer segment of finance company activity
expanded at a robust 9 percent annual pace between
surveys, with receivables (including securitized
loans and |eases) reaching $432 billion by mid-2000
(table 4). At that time, finance company consumer
receivables excluding motor vehicle |eases accounted
for just over 20 percent of total consumer debt.

Finance company consumer receivables increased
mainly on the strength of motor vehicle loans.
Revolving credit (primarily credit card balances)
posted a moderate gain and maintained a fairly small
share of overal finance company activity. ** Other”
consumer loans—a diverse mix of other types of
non-mortgage consumer |oans—changed little on net
in the late 1990s, and as a result, the importance to
finance companies of this category of consumer loans
continued to diminish.

7. A factored commercial account is an account that has been
purchased by a financia institution, such as a finance company. The
purchaser assumes the credit risk of nonpayment.

Consumer Motor Vehicle Finance

Financing of consumer motor vehicles by finance
companies increased at an average annua rate of
12 percent between 1996 and 2000, reaching a level
of $338 hillion. Most of the gain was due to growth
in loans. Growth in receivables associated with |eases
slowed considerably from the rate of growth between
1990 and 1996. As a result of the slow growth
of leases relative to the growth of loans, leases
accounted for 9 percentage points less of consumer
motor vehicle finance in 2000 than in 1996.

This shift away from leases partly reversed a
25 percentage point rise between 1990 and 1996 in
the proportion of consumer motor vehicle finance
accounted for by leases. The fourfold increase in car
and truck leasing underlying the earlier gain was
due largely to aggressive promotion of motor vehicle
leases to households by the captive subsidiaries
of motor vehicle manufacturers. These subsidiaries,
which account for the bulk of finance company con-
sumer motor vehicle lending, have traditionally used
financial incentives and other innovations to increase
demand for the products of their parent manufactur-
ers. The development of the motor vehicle lease as a
consumer product was one such innovation. Gener-
aly, consumers became more receptive to leasing as
aresult of federal tax code revisions in the mid-1980s
that phased out the deductibility of consumer loan
interest payments, thereby raising the cost of financ-
ing vehicle purchases relative to leasing. In addi-
tion, leasing was perceived as a way to better reach
two specific portions of the consumer market. One
portion was households that wanted to drive ““new”
vehicles at all times but were deterred from replacing
their vehicles frequently by the difficulties associated

4. Consumer receivables at finance companies, by category, June 30, 1996 and 2000

Amount Growth, 1996 to 2000 Share of category Share of total
(billions of dollars) (percent) (percent) (percent)
Category
1996 2000 | Cumulative | AVerage 1996 2000 1996 2000
annual

Total ..o 303.9 431.8 421 9.2 100.0 100.0 100.0 100.0
Motor vehicle ... 217.3 337.6 55.3 11.6 100.0 100.0 715 78.2
LOANS ..ot 123.0 220.6 79.3 15.7 56.6 65.3 40.5 511
OWNEd ..o 86.3 143.1 65.8 135 39.7 42.4 284 331
Securitized ... 36.7 774 111.2 20.5 16.9 229 12.1 179
LEaSES . it 94.3 117.0 24.1 55 434 34.7 310 27.1
OWNed ..ottt 86.7 109.1 25.8 5.9 39.9 323 285 253
Securitized ... 7.6 7.9 41 1.0 35 23 25 18
Revolving ......oooovviiiiiiiiiiiiie 29.7 37.8 27.0 6.2 100.0 100.0 9.8 8.7
OWNE .ot 29.7 311 4.7 12 100.0 82.4 9.8 7.2
Securitized ... * 6.6 .. .. * 17.6 * 15
Other ... 56.9 56.4 -8 =2 100.0 100.0 18.7 131
OWNEd ..t 37.8 384 1.7 4 66.4 68.1 12.4 8.9
Securitized ... 19.1 18.0 -5.7 -15 33.6 319 6.3 42

* Negligible. ... Not applicable.
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with reselling them. The other portion was house-
holds that were unable to make regular payments on
vehicle loans but could afford the smaller payments
typically associated with leasing.

According to industry analysts, the shift away from
leasing in recent years has occurred because con-
sumer auto leasing has turned out to be less profitable
for finance companies than anticipated. A softer-than-
expected used car market depressed the actua value
of many vehicles at the end of the lease period
relative to the “residual value’ stated in the leasing
agreement. The losses associated with these weak
used car prices were exacerbated by larger-than-
expected turn-in ratios (the fraction of households not
exercising their option to purchase the leased vehi-
cle), which left finance companies with large num-
bers of previously leased vehicles to sell. Both the
weakness in used car prices and the high turn-in
ratios appear to be at least partly related to the
relatively rapid rate of model development and the
small price increases that characterized the new car
market in the second half of the 1990s.

One pattern in consumer motor vehicle finance that
has not changed since the early 1990s is the trend
toward securitization. The value of securitized motor
vehicle loans at finance companies rose at an average
annual rate of 21 percent between 1996 and 2000.
In 2000, securitized loans and leases represented
just over 25 percent of finance company consumer
motor vehicle receivables, up from roughly 20 per-
cent in 1996 and about 15 percent in 1990. The
captive finance companies, which account for a siz-
able portion of outstanding securitized motor vehicle
receivables, continued to have reliable access to the
securitization market through 2000 because they dealt
mainly with higher quality loans.

Revolving Credit

Finance company revolving credit—mostly credit
card receivables—rose from $30 billion to $38 bil-
lion between 1996 and 2000, or about 6 percent a
year on average.8 Most of the increase was due to
an increase in loans in securitized pools. Investor
demand for thistype of asset remained strong through
the late 1990s, as the economic expansion resulted in
continued gainsin credit quality.

8. The 1996 data for revolving and “‘other” consumer receivables
in table 4 are lower than those cited in James D. August, Michael R.
Grupe, Charles Luckett, and Samuel M. Slowinski, “Survey of
Finance Companies, 1996,” Federal Reserve Bulletin, vol. 83 (July
1997), pp. 543-56. After publication of that article, the receivables of
several commercial bank subsidiaries that had been included in the
totals reported by some finance companies were removed from the
various series.

The pace of growth of finance company revolving
credit (owned or securitized) was similar to that
for such loans from all sources. As a result, finance
companies continued to account for a fairly small
share of the consumer revolving credit market, about
6 percent of total revolving credit outstanding.

Other Consumer Receivables

Finance company consumer receivables aside from
the motor vehicle and revolving credit categories
were little changed between 1996 and 2000. The
largest component of the ‘‘other” category most
likely is personal cash loans.® Another important
component is sales finance contracts—loans typically
originated by retail stores to finance the purchase of
such items as furniture or appliances and often sold
to finance companies. A third component is mobile
home loans (these loans constitute the collateral
behind most of the securitized loans in the * other”
category).

The lackluster performance of finance companies
in the “other” category between 1996 and 2000
continued a trend seen in the early 1990s, when
growth in the category aso lagged growth in the
other categories of consumer receivables, abeit to a
lesser extent. The declining importance of * other”
loans is probably related to the growing role of credit
cards. In particular, revolving credit has become more
available to consumers who formerly had to rely on
non-revolving finance company credit: During the
1990s, banks on balance moved toward riskier house-
holds in their marketing of credit cards, and sev-
eral large finance companies established credit card
operations.

Real Estate Receivables

Real estate lending by finance companies increased at
an average annual rate of close to 16 percent between
1996 and 2000 (table 5). Despite this impressive pace
of expansion, finance companies continued to account
for a very small share of total residential and com-
mercial mortgage lending. In mid-2000, outstanding

9. Surveyed companies were first asked about loans for the pur-
chase of motor vehicles, revolving lines of credit, and loans secured
by rea estate. Then they were asked about loans and other types of
credit extended to households that did not fall into those three cate-
gories; these remaining receivables make up the “other” category.
Companies were not asked to report any detail for “other” con-
sumer receivables, see appendix B for more information about the
category.
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5. Real estate receivables at finance companies, by category, June 30, 1996 and 2000

Amount Growth, 1996 to 2000 Share of category Share of total
(billions of dollars) (percent) (percent) (percent)
Category
1996 2000 | Cumulative Aa‘l’ﬁge 1996 2000 1996 2000
Total .. 103.8 185.3 785 15.6 100.0 100.0 100.0 100.0
One- to four-family ................ooiies 70.7 146.8 107.6 20.0 100.0 100.0 68.1 79.2
NEA ..ot 47.3 119.4 152.6 26.1 66.8 814 455 64.4
SECUritized ... 234 274 16.7 3.9 332 18.6 226 14.8
Commercial ...........iiiiiiii 331 38.5 16.4 3.9 100.0 100.0 319 20.8
OWNEd .. 331 384 159 3.8 100.0 99.5 319 20.7
Securitized ... * 2 . * 5 * 1
Note. Commercia includes multifamily and farm. ... Not applicable.

* Negligible.

finance company loans totaled $185 billion, less than
3 percent of the overall mortgage market.10

Loans to individua homeowners secured by one-
to four-family homes are by far the largest compo-
nent of finance company real estate receivables, and
they accounted for the bulk of the growth between
1996 and 2000. Such loans rose at a vigorous average
annual rate of 20 percent over the period, reaching
$147 billion. Most of the additional lending was
retained on the balance sheets of finance companies,
securitized loans in this category rose much less
rapidly than total loans. Commercial mortgages,
including mortgages on farm and multifamily prop-
erties, expanded an average of 4 percent a year
between 1996 and 2000. As of mid-2000, they repre-
sented just under 21 percent of real estate lending by
finance companies, down from a 32 percent share in
1996.

Almost all finance company real estate loans to
individuals are home equity loans rather than loans to
purchase homes.it As a result, finance companies
represent alarger share of the market for home equity
loans than they do of the broader mortgage market.
Total home equity lending is estimated to have been a
little more than $500 billion in mid-2000. The largest
source of this credit was commercial banks, which
held more than one-third of the total. Finance compa:
nies are estimated to have held about 20 percent of
the total, up from roughly 15 percent in mid-1996.

Data on finance company real estate loans to indi-
viduals before 1996 are not available.12 However, the

10. Thefiguresfor finance company real estate receivables (indeed,
all figures for finance companies) do not include data for mortgage
banking companies. These specialized home mortgage lenders, which
act primarily as mortgage originators and finance their lending activi-
ties amost exclusively through securitization, are not covered by the
finance company survey.

11. Although the survey does not ask for details about real estate
loans, thisis generally believed to be the case.

12. Before the 1996 survey, finance companies were not asked to
disaggregate their real estate receivablesinto their home mortgage and
commercial components.

sharp upward trend in the late 1990s mirrors a rapid
growth of total home equity lending that began in the
middle of the decade. The increase in home equity
lending was probably due at least partly to ongoing
increases in households use of this type of credit
to consolidate their debt. The presence of collatera
for these loans generaly holds the interest rates
below rates for most credit cards. Further, the repay-
ment period on a home equity loan istypically longer
than the implicit repayment period for credit card
borrowing. As a result, borrowers who use home
equity loans to pay down their credit card balances
can substantialy reduce their monthly payments.
Another advantage of home equity loans over credit
card borrowing is that interest paid on home equity
loans is deductible for taxpayers who itemize such
expenses.

FINANCE COMPANY FUNDING SOURCES

Finance company funding sources remained rela-
tively stable between 1996 and 2000. The companies
continued to operate from a narrow equity base.
Capital, surplus, and undivided profits as a proportion
of total assets was unchanged at about 11 percent
(table 6). The most important source of funds,
accounting for more than one-third of finance com-
pany funding, remained corporate bonds, the primary
component of ‘“debt not elsewhere classified.”
Finance companies reliance on commercial paper
continued to decline, falling 3 percentage points, to
18 percent. Bank borrowing and “‘other,” unspeci-
fied, sources continued to fund about 2 percent and
20 percent of assets, respectively. Debt due to a parent
company rose at an average annual rate of 14 percent
between 1996 and 2000, reaching 8 percent of total
funding. As mentioned earlier, finance companies
increased their securitization activity rapidly between
1990 and 1996; however, the growth of securitized
pools between 1996 and 2000 about equaled the
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6. Sources of finance company funding, June 30, 1996 and 2000

_ Outstanding Growth, 1996 to 2000 Share of total
S (billions of dollars) (percent) (percent)

1996 2000 Cumulative Average annual 1996 2000

Liabilities .......coovviiiiiiiiiiiiiin 7257 11134 53.4 11.3 89.0 884

Bank loans ........ .. 17.7 32.8 85.7 16.7 2.2 2.6

Commercial paper . 169.6 224.3 323 7.2 20.8 17.8

Debt due to parent ...... 56.3 95.1 68.9 14.0 6.9 7.6

Debt not elsewhere classified . . 319.0 483.7 51.6 11.0 39.1 384

Other .. 163.2 277.5 70.1 14.2 20.0 22.0

Capital, surplus, and undivided profits ........ 89.7 145.7 62.4 12.9 110 116

Total . 815.4 1,259.0 544 11.5 100.0 100.0
MEMO

Securitized receivables ...................... 122.4 198.1 61.9 12.8 131 13.6

Total managed assets ...........c..ccoevunnnn. 937.8 1,457.1 55.4 11.6 100.0 100.0

growth of other forms of financing, and securitized
assets remained at about 13 percent of total managed
assetsin 2000.13

DEVELOPMENTS SINCE THE JUNE 2000
BENCHMARK SURVEY

Information on the pattern of finance company activ-
ity since the June 2000 benchmark survey is avail-
able from the Federal Reserve System’s monthly
survey of finance companies.4 Over the fifteen
months between the end of June 2000 and the end
of September 2001, finance company receivables,
adjusted to remove normal seasona patterns, grew
at an average annual rate of close to 9 percent. This
pace was dlightly less rapid than the trend over the
preceding four years. However, the gains were not
spread evenly over the post-benchmark period. In
particular, the general weakening of macroeconomic
activity since late 2000 showed through to overal
finance company lending, and the rate of growth of
total receivables trended down steadily (chart 2).

The slowing of overall finance company lending
was due primarily to a sharp deceleration in finance
company business receivables that began in the sec-
ond half of 2000. The rate of growth of real estate
and consumer receivables moved down much less
dramatically. In general, the demand for both home
equity loans and consumer loans most likely was
buoyed by some households' efforts to sustain the
rate of growth of their consumption in the face of
what they perceived as a temporary slowing of

13. Total managed assets equal the sum of total assets and securi-
tized receivables.

14. Among other differences, the sample for the monthly survey is
smaler than that for the benchmark survey; thus, the figures are
subject to greater measurement and sampling error.

income and employment growth. Some category-
specific factors probably also came into play. Home
equity lending likely was boosted by the combination
of low mortgage rates and relatively rapid apprecia-
tion of house prices. Generous incentives offered by
the captive finance company subsidiaries of motor
vehicle manufacturers helped maintain solid growth
in consumer motor vehicle receivables. Finaly,
consumer receivables were boosted in late 2000
when a magjor finance company absorbed the securi-
tized receivables of one of its non—finance company
affiliates.1s

15. Thistransfer of assets explains some, but not all, of the increase
in the rate of growth of finance company consumer receivablesin late
2000. Without the transfer, the twelve-month change in the consumer
component would have been a little more than 1 percentage point
lower beginning in the fourth quarter of 2000, and the twelve-month
change in total receivables would have been roughly ¥ percentage
point lower. Note that estimates of consumer lending from all sources
were unaffected by this event because the increase in securitized loans
held by finance companies was offset by a decline in securitized loans
held elsewhere.

2. Growth of finance company receivables,
June 2000—-September 2001

Percent change from twelve months earlier

Total receivables

— 20
— 18
Real estate receivables — 16
14
12

Consumer receivables ey

Business receivables

\ | | |
Q3 Q4 Q1 Q2 Q3
2000 2001
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APPENDIX A: SAMPLING PROCEDURES

As a first step in establishing a population for the
2000 benchmark survey, pre-survey questionnaires
were mailed to 2,589 companies that were identified
from the mailing list for the 1996 survey and from
other sources. Data were collected on the size of the
company, its primary type of activity or specialty, and
the classification of its parent, if any. Companies that
responded to the questionnaire with information
showing that they had gone out of business, had been
sold to another firm, were not a finance company, or
were a subsidiary of another finance company were
excluded from the population (table A.1).

Follow-up investigations of companies that did not
return the pre-survey questionnaire or whose ques-
tionnaires were returned by the Postal Service as
undeliverable (‘' postal returns’) were conducted to
estimate the number of additional companies that
belonged in the population. Investigations of a strati-
fied random sample of 240 companies drawn from
the 860 nonresponding companiesyielded 78 eligible
companies. Projecting this result on the basis of size
and specialty class added 280 companies to the popu-
lation. Similarly, investigations of a stratified random
sample of 50 companies drawn from the 573 postal
returnsyielded 5 eligible companies, adding 57 com-
panies to the population. Combining these estimates
with the usable responses to the pre-survey ques-
tionnaire, the population of finance companies on
June 30, 2000, was initialy estimated at 1,012.

The sample for the 2000 benchmark survey con-
sisted of two groups: the 58 finance companies sur-
veyed monthly for the Domestic Finance Company
Report (FR 2248) and a stratified random sample of
542 additional companies from the sampling frame.
All 58 monthly reporters responded. A total of 121
of the 542 sampled companies provided usable
responses. The responses of another 28 of the 542
sampled companies indicated that they no longer fit
the definition of *“finance company’ or had not fit the

A.1l. Responses to pre-survey questionnaire

f . Percent of

Disposition Number i) el
Total mailed ..................... 2,589 100.0
Not returned ...........c..ooviinn 860 332
Returned ...............ccooinl. 1,729 66.8
Usable ............. 675 26.1
Not usable 1,054 40.7
Postal return ................. 573 221
Not a finance company ....... 164 6.3
Out of business .............. 181 7.0
Finance company subsidiary .. 90 &85
Bank subsidiary .............. 26 1.0
Other ..o 20 8

definition at the time of the questionnaire. These 28
companies were removed from the population, leav-
ing afina estimated population of 984 companies.

Estimates of the assets and liabilities of the finance
company population were produced using the strati-
fied mean expansion estimator, where the strata were
based on both the size and the lending specialty of
the company. The estimator was defined as

N(h) * y(h)

Y=Y =2 =

where
Y = estimated national total

Y(h) = estimated aggregate total for stratum h

N(h) = total number of companiesin stratum h

y(h) = sample aggregate total for companiesin
stratum h

n(h) = number of sample companiesin stratum h

APPENDIX B: DEFINITIONS OF BALANCE SHEET
ITEMS AND ADDITIONAL BALANCE SHEET DATA

For purposes of this survey, a finance company
was defined as a company (excluding commercia
banks, credit unions, savings and loan associations,
cooperative banks, and savings banks) in which the
largest portion of the company’s assets was in one or
more of the following kinds of receivables:

» Sales finance receivables. Installment paper aris-
ing from retail sales of passenger cars and mobile
homes, other consumer goods, such as general mer-
chandise, apparel, furniture, and household appli-
ances, or from outlays for home-improvement loans
not secured by rea estate.

 Personal cash loans to individuals and families.
Unsecured cash loans (including loans to pay for
insurance policies) or cash loans secured by insur-
ance policies, autos aready paid for, or other
collateral.

o Short- and intermediate-term business receiv-
ables (including leases). Loans on commercial
accounts receivable; inventory loans; factoring; lease
financing; retail installment sales (or purchases) of
commercial, industrial, and farm equipment and com-
mercia vehicles, and wholesale financing of con-
sumer and business goods.
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 Junior liens on real estate. Loans, whatever the
purpose, secured by junior liens (for example, equity
loans or second mortgages) on real estate as evi-
denced by junior mortgages, deeds of trust, land
contracts, or other instruments.

Asset [tems

Receivables include direct loans and loans and paper
purchased from manufacturers and retailers before
deduction of capitalized unearned income and
reserves for |osses.

1. Consumer Receivables

A. Motor Vehicle Financing. Credit arising from
retail sales of passenger cars and other vehicles such
as vans and pickup trucks to consumers. It excludes
fleet sales, persona cash loans secured by automo-
biles aready paid for, loans to finance the purchase of
commercial vehicles and farm equipment, and lease
financing.

B. Revolving Credit. Retail credit that is extended
on a credit-line basis and that arises from the sale of
consumer goods other than passenger cars and other
vehicles. A single contract governs multiple use of
the account, and purchases may be made with a credit
card. Generaly, credit extensions can be made at
the consumer’s discretion, provided that they do
not cause the outstanding balance of the account to
exceed a prearranged credit limit.

C. Other Consumer Receivables. All credit arising
from retail saes of non—motor vehicle consumer
goods that is not extended under a revolving credit
line. It includes financing of general merchandise,
apparel, furniture, and household appliances; camp-
ers, trailers, mobile homes, motorcycles, airplanes,
helicopters, and boats purchased for personal use;
loans for automobile repair; credit to finance alter-
ations or improvementsin existing residential proper-
ties occupied by the borrower; secured and unsecured
loans made directly to the borrower for household,
family, or other personal expenses; and unsecured
loans to purchase auto insurance policies as well as
loans secured by insurance policies, automobiles
already paid for, and other collateral. It excludes
loans for business purposes, rediscounted loans, loans
secured by real estate, and wholesale and lease
financing.

2. Loans Secured by Real Estate

A. One- to Four-Family. Credit arising from revolv-
ing or permanent loans secured by rea estate as
evidenced by mortgages (FHA, FmHA, VA, or con-
ventional) or other liens (first or junior) on nonfarm
property containing one to four dwelling units
(including vacation homes) or more than four dwell-
ing units if each is separated from other units by
dividing walls that extend from ground to roof (row
houses, townhouses, or the like); mobile homes when
state laws define the purchase or holding of a mobile
home as the purchase or holding of real property and
where the loan to purchase the mobile home is
secured by that mobile home as evidenced by a
mortgage or other instrument on real property; indi-
vidual condominium dwelling units and loans
secured by an interest in individual cooperative units,
even if in abuilding with five or more dwelling units;
vacant lots in established single-family residential
sections or in areas set aside primarily for one- to
four-family homes; and housekeeping dwellings with
commercial units combined where use is primarily
residential and where only one- to four-family dwell-
ing units are involved.

B. Multifamily. Credit arising from permanent non-
farm residential loans secured by red estate as evi-
denced by mortgages (FHA or conventional) or other
liens on nonfarm properties with five or more dwell-
ing units in structures (including apartment buildings
and apartment hotels) used primarily to accommo-
date households on a more or less permanent basis;
housekeeping dwellings of five or more units with
commercial units combined where use is primarily
residential; cooperative-type apartment buildings
containing five or more dwelling units, and vacant
lots in established multifamily residential sections or
in areas set aside primarily for multifamily residential
properties.

C. Commercia and Farm. Credit arising from loans
secured by rea estate as evidenced by mortgages
or other liens on business and industrial properties,
hotels, motels, churches, hospitas, educational and
charitable institutions, dormitories, clubs, lodges,
association buildings, care facilities for aged persons
and orphans, golf courses, recreational facilities, and
similar properties. It includes all other nonresidential
loans secured by rea estate as evidenced by mort-
gages or other liens. It aso includes credit arising
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from loans secured by farmland and improvements
thereon as evidenced by mortgages or other liens.
Farmland includes all land known to be used or
usable for agricultural purposes, such as crop and
livestock production, and grazing or pasture land,
whether tillable or not and whether wooded or not.

3. Business Receivables

A. Motor Vehicle Financing. Consists of retail cred-
its and wholesale credits.

(1) Retaill (commercial vehicles). Credit arising
from retail sales of commercial land vehicles to busi-
ness. It includes trucks, buses, taxicabs, truck trailers,
and other on-the-road vehicles for which motor vehi-
clelicensing is required. It also includes fleet sales of
passenger cars, but excludes lease financing and
paper on business, industrial, or farm equipment.

(2) Wholesale. Credit arising from transactions
between manufacturers and dealers or other floor-
plan loans secured by passenger cars and commer-
cial land vehicles. It excludes paper secured by
mobile homes, passenger car trailers, boats, air-
planes, helicopters, and business, industrial, and farm
equipment.

B. Business, Industrial, and Farm Equipment. Con-
sists of retail and wholesale credits and capital and
leveraged leases.

(1) Retail and wholesale financing. Credit arising
from the retail sale to business of (or for the purchase
of) business, industrial, and farm equipment. It
includes al off-the-road equipment for which motor
vehicle licensing is not required as well as airplanes,
helicopters, and boats purchased for business use.
Loans may be secured by chattel mortgages or con-
ditional sales contracts (purchased money security
agreements) on the machinery or equipment. It
excludes loans to purchase commercia land vehicles
for which motor vehicle licensing is required and
loans secured by rea estate. It aso excludes lease
financing. Wholesale financing is credit arising from
transactions between manufacturers and dealers or
other floor-plan loans secured by business, industrial,
and farm equipment. It includes al off-the-road
equipment for which motor vehicle licensing is not
required, such as airplanes, helicopters, and boats.

(2) Capital and leveraged leases. Lease receiv-
ables arising from the leasing of business, industrial,
and farm equipment. It includes lease financing of

al off-the-road equipment for which motor vehicle
licensing is not required and lease financing of air-
planes, helicopters, and boats leased for business use.
It excludes lease financing of airplanes, helicopters,
and boats leased for personal or family use (included
in asset item 3.C), and excludes operating leases
as defined by Financial Accounting Standards Board
Statement of Financial Accounting Standards 13
(SFAS 13).

C. Other Business Receivables (Excluding Operat-
ing Leases). All other wholesale financing not
reported in asset items 3.A.2 and 3.B.1 above, includ-
ing floor-plan transactions between manufacturers
and dealers for items such as mobile homes, campers,
and travel trailers. Includes all other business capi-
tal and leveraged lease receivables not reported in
asset items 3.B.2 above and not reported in asset
items 4.A.2, below, including credit arising from the
leasing of mobile homes, campers, and travel trailers.
Excludes operating leases as defined by SFAS 13 that
areincluded in asset items 4.B and 5 below. Includes
business credit with origina maturities of up to
five years, including loans secured by commercial
accounts receivable less the balances withheld for
customers pending collection of receivables;, com-
mercia accounts receivable purchased from factored
clients less any amount due and payable to factored
clients; and secured and unsecured advances of funds
to factored clients. It includes dealer loans, capita
loans, small loans used primarily for business or farm
purposes, multicollateral loans, rediscounted receiv-
ables of other finance companies less balances with-
held, and al other business loans not elsewhere
classified. It excludes loans secured by real estate
(unless included as part of a multicollateral loan),
which are included in asset items 2.

4. Motor Vehicle Leases

Lease receivables arising from leasing of passenger
cars and commercial land vehicles, but excluding
leasing of mobile homes, campers, motor trailers,
boats, airplanes, helicopters, and business, industrial,
and farm equipment.

A. Capital and Leveraged Leases. Consists of con-
sumer and business |eases.

(1) Consumer. Refer to credit on types of receiv-
ables covered by asset items 1.A above.
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(2) Business. Refer to credit on types of receiv-
ables covered by asset items 3.A.1 above.

B. Operating Leases (as defined by SFAS 13). Con-
sists of consumer and business |eases.

(1) Consumer. Refer to credit on types of receiv-
ables covered by asset items 1.A above.

(2) Business. Refer to credit on types of receiv-
ables covered by asset items 3.A.1 above.

5. Non-Motor Vehicle Operating Leases

For business, industrial, and farm equipment, refer
to credit on types of receivables covered by asset
items 3.B.1 above. For al other equipment, refer
to credit on types of receivables covered by asset
items 1.C and 3.C above. It includes all operating
leases as defined by SFAS 13 that are excluded from
the asset items above.

A. Consumer. Refer to credit on types of receivables
covered by asset items 1.C above.

B. Business. Refer to credit on types of receivables
covered by asset items 3.B.1 and 3.C above.

6. All Other Assets and
Accounts and Notes Receivable

All assets not already included above, including con-
solidated companies’ investments in nonconsolidated
foreign and domestic subsidiaries and affiliates.
Nonconsolidated subsidiary and affiliate company
claims on consolidated companies (except debt
due to parent) are netted against the consolidated
companies investment. It excludes operating |leases
reported as asset items 4.B and 5 above and excludes
overdrafts.

7. Reserves

A. Reserves for Unearned Income. Includes
unearned discounts and service charges on the above
receivables.

B. Reserves for Losses. Allowances for bad debts,
unallocated charge-offs, and any other valuation
allowances except the amount of unearned income
applicable to the receivables included above.

8. Total Assets, Net

Sum of asset items 1.A through 6 minus asset
items 7.A and 7.B.

Securitized Asset [tems

Securitized assets include receivables that have been
packaged and sold by the reporting finance company
to atrustee or other third party who uses the receiv-
ables package as collateral for an asset-backed secu-
rity that is sold to investors. These assets are no
longer on the balance sheet of the reporting finance
company and thus are not included in the asset items.
Securitized assets consist of the total amount out-
standing, including all receivables securitized in the
current month and in prior months. They include
assets such as leases that were never on the company
books, but whose securitizations may be counted as a
managed asset, and exclude the amounts of outright
asset sales that have not been packaged to collateral-
ize an asset-backed security. Securitized assets are
reported using the same definitions used for their
unsecuritized counterparts in asset items 1 through 5
above.

Liabilities and Capital Items
1. Bank Loans

Short- and long-term loans and notes payable to
banks. Includes overdrafts but excludes commercia
paper and bank portions of participation loans.

2. Commercial Paper

Promissory notes of large denominations sold
directly or through dealers to investors and issued for
not longer than 270 days. It includes short-term or
demand ““master’”’ notes and paper backed by letters
of credit or other guarantees, but excludes non-
negotiable promissory notes held by officers of the
firm, their families, and other individuals (which are
included in liahilities and capital item 4).

3. Debt Due to Parent

For a company that is the subsidiary of another
company (which is not a finance company), it
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includes all short- and long-term indebtedness owed
to the parent company, but excludes the parent com-
pany’s equity (which is included in liabilities and
capital item 6).

4, Debt Not Elsewhere Classified

All other short- and long-term loans, notes, certifi-
cates, negotiable paper, or other indebtedness not
elsewhere classified. It excludes bank debt aready
included in liabilities and capital items 1 and 3.

5. All Other Liabilities

All liabilities not already reported above or netted
against assets. It includes dealer reserves, al tax
accruas, short-term certificates of thrift or invest-
ment, deposit liabilities (other than those not with-

drawable during term of loan), and all other liabili-
ties. It excludes liabilities of consolidated companies
to nonconsolidated subsidiaries of affiliated compa-
nies, which are netted against assets in asset items 6
or shown in liabilities and capital items 3. It aso
excludes borrower repayment deposits accumulated
but not credited against indebtedness until repayment
is made in full, which are netted against appropriate
receivables under asset items above.

6. Capital, Surplus, and Undivided Profits

All common and preferred stock and other capita or
surplus accounts, including undivided profits.

7. Total Liabilities and Capital

Sum of liabilities and capital items 1 through 6. [

Table B.1 appears on the following page.
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B.1. Assets and liabilities outstanding at finance companies, by size of company, June 30, 2000

Millions of dollars

Item

All

Size of company (net assets, millions of dollars)

20,000
T i 1,000-19,999 200-999 50-199 10-49 Less than 10
ASSETS
Consumer receivables .............ccoveunnns 321,839 249,854 62,699 4,724 2,514 1,447 603
Motor vehicle financing ....... 252,256 214,330 31,933 3,673 1,384 732 205
Loans 143,115 127,321 10,319 3,168 1,380 732 194
Leases 109,141 87,009 21,613 505 4 0 10
Capital and leveraged .... 21,392 12,708 8,420 250 4 0 10
Operating ................ 87,749 74,301 13,193 255 0 0 0
Revolving credit .............. .. 31,142 20,034 10,655 0 109 336 8
Other ..o 38,441 15,490 20,111 1,051 1,021 379 390
Loans secured by rea estate 157,745 108,988 43,838 4,284 387 127 120
One- to four-family ........... e 119,393 86,774 29,284 2,883 251 122 80
Other ..o 38,352 22,214 14,555 1,401 136 5 40
Business receivables ..................ooien. 441,876 179,403 234,640 21,761 3,817 1,565 691
Motor vehicle financing ....... 74,220 57,171 15,331 133 1,415 169 0
Wholesale .................. 38,516 35,129 3,343 44 0 0 0
Retail ...................... 35,704 22,042 11,988 90 1,415 169 0
Loans.........c..oovunin 19,926 11,045 8,811 0 69 0 0
LEAsES . .vviiiiiaiiin 15,778 10,996 3,177 920 1,346 169 0
Capital and leveraged .. 11,033 9,324 1,291 920 180 148 0
OPErating . ......ovvvvviieiinaans 4,746 1,672 1,886 0 1,166 22 0
Business, industrial, and farm
EQUIPMENt ... 238,240 68,256 153,154 13,451 2,276 680 423
Loans (retail and wholesale) .. 70,745 29,213 39,411 2,000 0 0 120
Leases (capital and leveraged) . 167,494 39,043 113,742 11,451 2,276 680 303
Other .....ooiiiiiiii i 99,996 41,447 53,806 4,011 126 467 139
Non—motor vehicle operating leases 29,420 12,529 12,348 4,165 0 249 129
All other @ssetS .........covviviiiiinninnnnn. 419,440 341,287 71,070 4,870 1,324 652 238
Total @sSets, groSS .. ...ovvvveiviieiiiiinens 1,340,901 879,532 412,246 35,639 8,042 3,790 1,651
Less reserves for unearned income .. 66,147 29,807 32,061 2,618 1,234 338 89
Lessreserves for 10Sses ................... 15,715 7,730 6,735 874 226 114 36
Total assets, Net ..........c.covveieinninnnnn. 1,259,039 841,995 373,450 32,147 6,582 3,338 1,526
LIABILITIES AND CAPITAL
Bank 10anS ........cooviiiiii i 32,847 4,680 17,436 6,195 2,351 1,563 621
Commercial paper ............... . 224,256 166,480 54,389 3,249 0 123 14
Debt due to parent .............. 95,087 36,718 47,563 9,450 1,321 12 24
Debt not elsewhere classified .. .. 483,703 334,251 142,775 5314 609 421 333
All other liabilities ................ e 277,488 212,482 59,444 4,238 762 475 87
Capital, surplus, and undivided profits ........ 145,657 87,384 51,843 3,701 1,539 744 446
Total liabilities and capital ................. 1,259,039 841,995 373,450 32,147 6,582 3,338 1,526
MEmMO
SECURITIZED RECEIVABLES
Consumer receivables ........... 109,959 102,465 7,363 0 83 41 8
Motor vehicle financing ....... 85,316 77,864 7,363 0 83 0 6
Loans .....ooviiiiiii 77,443 71,909 5,445 0 83 0 6
Leases (capital and leveraged) . 7,873 5,956 1,917 0 0 0 0
Revolving credit ................ .. 6,635 6,634 0 0 0 0 1
Other consumer receivables ............... 18,008 17,966 0 0 0 41 1
Loans secured by real estate 27,543 26,166 450 927 0 0 0
One- to four-family ........... . 27,360 26,062 437 861 0 0 0
Other ..o 183 104 12 67 0 0 0
Business receivables 60,589 41,207 16,140 1,893 1,339 0 10
Motor vehicle financing 31,721 27,767 3,876 0 78 0 0
Wholesale .................. 26,440 24,920 1,520 0 0 0 0
Retail ...........cccooiiin 5,281 2,847 2,356 0 78 0 0
Loans..............o.en 2,904 548 2,356 0 0 0 0
Leases ............ooiin 2,377 2,299 0 0 78 0 0
Capital and leveraged .. 2,377 2,299 0 0 78 0 0
Operating 0 0 0 0 0 0 0
Business, industrial, and farm
EqUIPMENt .. vvteeeieii e 22,258 12,788 7,586 614 1,261 0 10
Loans (retail and wholesale) .. 15,810 12,586 3,214 0 0 10
Leases (capital and leveraged) . 6,448 202 4,372 614 1,261 0 0
Other ..o 6,610 653 4,678 1,279 0 0 0
Total securitized receivables ................ 198,091 169,838 23,952 2,820 1,422 41 18
Number of companies responding
TOSUNVEY. ..o 179 11 27 19 20 25 77
Estimated number of companies
inpopulation ..........coooiiiiiiiiil 984 11 57 61 57 128 670
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